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of ITA members consider the printed  
ITA Journal their most important 
member benefit.

of ITA members regularly view  
every page in each issue,  
either in-depth or skimming.

of ITA members rate the ads in the  
ITA Journal as important to them.

Source: 2019 ITA Member Survey
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The World of

About ITA 
The International Trombone Association is the world’s only 
professional organization dedicated to trombone pedagogy and 
performance. The ITA Journal is published quarterly and  
distributed to all members of the International Trombone Association.

www.trombone.net 

Advertise Today
itajournalads@gmail.com 

October 2022 / Volume 50, Number 4 / $11.00 Michael Mulcahy – page 24
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Final-Round Winners—2023 ITA Solo  
& Ensemble Competitions     page 26 

THE QUARTERLY PUBLICATION OF THE ITA
ASSOCIATION JOURNAL

October 2023 / Volume 51, Number 4 / $11.00

INTERNATIONAL

INTERNATIONAL TROM
BONE ASSOCIATION JOURNAL                                                                                                                                                                                                                                                                                                  OCTOBER 2023 / VOLUM

E 51, NUM
BER 4

All That Jazz!
• The Marvelous Melba Liston
• Hard Bop Era: Curtis Fuller & “Slide” Hampton

Recitatives in Trombone Literature Throughout  
the Ages

Navigating the Post-COVID Creative Landscape
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PRODUCTION SCHEDULE
	










	










Ad File Delivery Deadline  
February 15, 2025

May 15, 2025
August 15, 2025

November 15, 2025
February 15, 2026

May 15, 2026

In-home date for domestic distribution: last week of the month of publication

EDITORIAL CALENDAR

January issue
Lifetime Members list
International Trombone Festival preview 
International Trombone Week announcement

April issue
ITA Awards announcement
Preliminary competitions results

July issue
International Trombone Week wrap-up

October issue
International Trombone Festival summary
Competitions results

Once Upon a Time in Leeds—page 18
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January 2024 / Volume 52, Number 1 / $11.00

INTERNATIONAL

INTERNATIONAL TROM
BONE ASSOCIATION JOURNAL

JANUARY 2024 / VOLUM
E 52, NUM

BER 1

Ed Neumeister 

PLUS:
• The Metropolitan Opera 

Orchestra’s Sasha Romero
on Preparing the Act III
Prelude to Wagner’s
Lohengrin

• A Life Well Lived: 
Remembering Irv Wagner

• A View Inside the Vault—
The Home of the ITA’s 
Official Archives 
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Megumi Kanda with her Greenhoe GC4-1R 
trombone (2017). Photo courtesy of Greenhoe 
Trombones/Schilke.

Megumi 
Kanda

AMAZING 
GRACE
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Birth is a tumultuous event. Just ask any mother. But when Elizabeth and Eisuke Kanda’s 
second child was born in Nagoya, Japan, there were complications, and their young daughter’s 
life hung in the balance. In those chaotic moments, prayers were off ered, and the child survived 
by, in her mother’s words, “the grace of God.” The Kandas named her めぐみ. Megumi. For 
her mixed nationality family, the name had a special meaning. Because in Japanese, Megumi 
means grace.

Today, we know Megumi Kanda as the acclaimed principal trombonist of the Milwaukee 
Symphony, and we celebrate her as recipient of the 2020 ITA Award. But there is so much 
more to her, and we should not think of her simply as one who has reached the top echelon 
of trombonists. Here is some more of the remarkable story of a remarkable woman, Megumi 
Kanda. Amazing Grace.1

It was at Trinity Evangelical Divinity School in Deerfi eld, Illinois—thirty miles north of 
Chicago’s Loop—that Megumi’s parents met. Her father was a student, a native of Japan who 
was in the United States pursuing a seminary degree. Her mother—from Mars, Pennsylvania, 
near Pittsburgh—made extra money by typing papers for Trinity students. Eisuke Kanda got 
more than he bargained for when he hired Elizabeth Marie Hoffman to type his thesis. The 
two fell in love, moved to Japan, and got married in Kawaguchi, just outside of Tokyo. Eisuke 
began a career as National Director of Japan Campus Crusade for Christ. He later went on 
to be Executive Director of Food for the Hungry Japan, and since 2010 has been founder 
and representative for a new ministry, Friends With the Voiceless International. Elizabeth 
continues to play piano at Musashino Chapel Center where the Kandas have worshipped since 
Megumi’s childhood.2

神田めぐみ ~ アメージング・グレイス

2020
ITA Award Recipient
by Douglas Yeo

ダグラス・ヨー

神田めぐみ ~ アメージング・グレイス

Birth is a tumultuous event. Just ask any mother. But when Elizabeth and Eisuke Kanda’s 
second child was born in Nagoya, Japan, there were complications, and their young daughter’s 
life hung in the balance. In those chaotic moments, prayers were off ered, and the child survived 

ITA Award Recipient

Advertise Today
itajournalads@gmail.com 
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ADVERTISING RATES  
(effective June 1, 2020)
Full color is included in all ads. 

Size 1x (open) rate 4x rate

Back Cover $  1,200 $  1,050

Inside Front Cover 1,100 970

Inside Back Cover 1,050 925

Full Page 850 730

2/3 Page 590 500

Half Page 475 390

1/3 Page 325 270

1/4 Page 250 200

Product Showcase 135 95

Guaranteed placement available on select interior pages for a 15% surcharge. 
Frequency discounts require upfront commitment.  
Additional discounts may be considered for commitment  
to more than 4 ad placements. All rates shown are net.

Advertise Today
itajournalads@gmail.com 

DIGITAL ADVERTISING  
ON TROMBONE.NET
Web banner (350x250 pixels):  
$295 quarterly, $950 annually
Placement: run of site, in right hand column  
of each page. Cross-platform discounts available  
to advertisers utilizing both print and digital.

DATABASE MARKETING
Mailing lists are available for use in direct mail 
campaigns. Contact your representative for details.

PAYMENT TERMS
Print advertising is invoiced after each issue.  
Payment is due net 30 days from invoice date.  
Past due invoices may result in finance charges  
and/or cancellation of future ad insertions.
Payment for digital advertising is required  
upfront prior to placement.
10% discount available to 4x print advertisers  
prepaying entire ad program.



Advertise Today
itajournalads@gmail.com 
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ENHANCED ADVERTISING 
OPPORTUNITIES

Advertorial opportunities 
also available.

contact
itajournalads@gmail.com
for information on pricing  
and availability. 

BIND-IN GATEFOLD 2-PAGE SPREAD

PRODUCT SHOWCASE
The Product Showcase provides members 
and smaller-scale advertisers the opportunity 
to promote their message in the Journal at 
minimal cost. Ads are grouped together on a 
specially-designed page, providing large-ad 
impact at a small-ad price.

3.625 x 2
ad space

10    www.trombone.net

INTERNATIONAL TROMBONE ASSOCIATION JOURNAL

Product Showcase
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ADVERTISING SPECIFICATIONS 
AND REQUIREMENTSAdvertising Specifications and Mechanical Requirements

Inches Wide Inches Deep
8.75” X 11.25”
7.5” X 10”

AD SIZES 

Full Page Full Bleed 
Full Page No Bleed 

2/3 Page V 5” X 10”
2/3 Page H 7.5” X 6.5”
1/2 Page H 7.5” X 4.75”
1/2 Page V 4.875” X 7.25”
1/3 Page H 4.875” X 5”
1/3 Page V 2.375” X 10”

3.875” X 5”1/4 Page  

2/3 V

Full Page

1/3 H

1/2 H

1/3 V
1/2 V

2/3 H

REPRODUCTION MATERIAL
Trim size is 8.5” x 11”. Please allow 1/8” bleed for full page
bleed ads. Digital files should be supplied in Macintosh format
via CD, ZIP or email (if the file does not exceed 3 MB). No film or
negatives may be accepted. Email stuffed hi-res PDF, EPS or
JPG files to journalads@trombone.net. If ad is larger than 3
MB please mail a disk to the address below. All ads should be
created in InDesign, Illustrator or Acrobat PDF.

Two color ads should be designed using PMS 2945 & Black 
and saved as a Photoshop duotone EPS or Illustrator 2-color EPS.
Color or laser proofs must be accompanied with all ads/
insertion orders. Dots per inch (dpi) should be at least 300 for all
images and 600 dpi for vectored graphics. Please direct production
questions to Josh Bynum, 870-403-1624,
Fax: 706-542-2773 or journalads@trombone.net.

In house ad production is available. Prices furnished upon request.

For ads submitted not matching the technical 
specifications above, customers will be charged for 
handling and administration time as needed.

1/4
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SEND INSERTION ORDERS AND AD MATERIALS TO: 
Josh Bynum / ITA Journal Ad Manager / Hodgson School of Music, University of Georgia, 250 River Road, Athens, GA 30606
cell: 870-403-1624 / fax: 706-542-2773 / Email Ad Submissions: journalads@trombone.net

Advertising Specifications and Mechanical Requirements

Inches Wide Inches Deep
8.75” X 11.25”
7.5” X 10”

AD SIZES 

Full Page Full Bleed 
Full Page No Bleed 

2/3 Page V 5” X 10”
2/3 Page H 7.5” X 6.5”
1/2 Page H 7.5” X 4.75”
1/2 Page V 4.875” X 7.25”
1/3 Page H 4.875” X 5”
1/3 Page V 2.375” X 10”

3.875” X 5”1/4 Page  

2/3 V

Full Page

1/3 H

1/2 H

1/3 V
1/2 V

2/3 H

REPRODUCTION MATERIAL
Trim size is 8.5” x 11”. Please allow 1/8” bleed for full page
bleed ads. Digital files should be supplied in Macintosh format
via CD, ZIP or email (if the file does not exceed 3 MB). No film or
negatives may be accepted. Email stuffed hi-res PDF, EPS or
JPG files to journalads@trombone.net. If ad is larger than 3
MB please mail a disk to the address below. All ads should be
created in InDesign, Illustrator or Acrobat PDF.

Two color ads should be designed using PMS 2945 & Black 
and saved as a Photoshop duotone EPS or Illustrator 2-color EPS.
Color or laser proofs must be accompanied with all ads/
insertion orders. Dots per inch (dpi) should be at least 300 for all
images and 600 dpi for vectored graphics. Please direct production
questions to Josh Bynum, 870-403-1624,
Fax: 706-542-2773 or journalads@trombone.net.

In house ad production is available. Prices furnished upon request.

For ads submitted not matching the technical 
specifications above, customers will be charged for 
handling and administration time as needed.

1/4

TROMBONE
ASSOCIATION JOURNAL

INTERNATIONAL

SEND INSERTION ORDERS AND AD MATERIALS TO: 
Josh Bynum / ITA Journal Ad Manager / Hodgson School of Music, University of Georgia, 250 River Road, Athens, GA 30606
cell: 870-403-1624 / fax: 706-542-2773 / Email Ad Submissions: journalads@trombone.net

Advertising Specifications and Mechanical Requirements

Inches Wide Inches Deep
8.75” X 11.25”
7.5” X 10”

AD SIZES 

Full Page Full Bleed 
Full Page No Bleed 

2/3 Page V 5” X 10”
2/3 Page H 7.5” X 6.5”
1/2 Page H 7.5” X 4.75”
1/2 Page V 4.875” X 7.25”
1/3 Page H 4.875” X 5”
1/3 Page V 2.375” X 10”

3.875” X 5”1/4 Page  

2/3 V

Full Page

1/3 H

1/2 H

1/3 V
1/2 V

2/3 H

REPRODUCTION MATERIAL
Trim size is 8.5” x 11”. Please allow 1/8” bleed for full page
bleed ads. Digital files should be supplied in Macintosh format
via CD, ZIP or email (if the file does not exceed 3 MB). No film or
negatives may be accepted. Email stuffed hi-res PDF, EPS or
JPG files to journalads@trombone.net. If ad is larger than 3
MB please mail a disk to the address below. All ads should be
created in InDesign, Illustrator or Acrobat PDF.

Two color ads should be designed using PMS 2945 & Black 
and saved as a Photoshop duotone EPS or Illustrator 2-color EPS.
Color or laser proofs must be accompanied with all ads/
insertion orders. Dots per inch (dpi) should be at least 300 for all
images and 600 dpi for vectored graphics. Please direct production
questions to Josh Bynum, 870-403-1624,
Fax: 706-542-2773 or journalads@trombone.net.

In house ad production is available. Prices furnished upon request.

For ads submitted not matching the technical 
specifications above, customers will be charged for 
handling and administration time as needed.

1/4

TROMBONE
ASSOCIATION JOURNAL

INTERNATIONAL

SEND INSERTION ORDERS AND AD MATERIALS TO: 
Josh Bynum / ITA Journal Ad Manager / Hodgson School of Music, University of Georgia, 250 River Road, Athens, GA 30606
cell: 870-403-1624 / fax: 706-542-2773 / Email Ad Submissions: journalads@trombone.net

Advertising Specifications and Mechanical Requirements

Inches Wide Inches Deep
8.75” X 11.25”
7.5” X 10”

AD SIZES 

Full Page Full Bleed 
Full Page No Bleed 

2/3 Page V 5” X 10”
2/3 Page H 7.5” X 6.5”
1/2 Page H 7.5” X 4.75”
1/2 Page V 4.875” X 7.25”
1/3 Page H 4.875” X 5”
1/3 Page V 2.375” X 10”

3.875” X 5”1/4 Page  

2/3 V

Full Page

1/3 H

1/2 H

1/3 V
1/2 V

2/3 H

REPRODUCTION MATERIAL
Trim size is 8.5” x 11”. Please allow 1/8” bleed for full page
bleed ads. Digital files should be supplied in Macintosh format
via CD, ZIP or email (if the file does not exceed 3 MB). No film or
negatives may be accepted. Email stuffed hi-res PDF, EPS or
JPG files to journalads@trombone.net. If ad is larger than 3
MB please mail a disk to the address below. All ads should be
created in InDesign, Illustrator or Acrobat PDF.

Two color ads should be designed using PMS 2945 & Black 
and saved as a Photoshop duotone EPS or Illustrator 2-color EPS.
Color or laser proofs must be accompanied with all ads/
insertion orders. Dots per inch (dpi) should be at least 300 for all
images and 600 dpi for vectored graphics. Please direct production
questions to Josh Bynum, 870-403-1624,
Fax: 706-542-2773 or journalads@trombone.net.

In house ad production is available. Prices furnished upon request.

For ads submitted not matching the technical 
specifications above, customers will be charged for 
handling and administration time as needed.

1/4

TROMBONE
ASSOCIATION JOURNAL

INTERNATIONAL

SEND INSERTION ORDERS AND AD MATERIALS TO: 
Josh Bynum / ITA Journal Ad Manager / Hodgson School of Music, University of Georgia, 250 River Road, Athens, GA 30606
cell: 870-403-1624 / fax: 706-542-2773 / Email Ad Submissions: journalads@trombone.net

Advertise Today
itajournalads@gmail.com 

Magazine Trim Size: 8.25 in. w x 10.875 in. h
Bleed Requirement: 0.125 in.
Safety from Trim: Minimum 0.25 in. (Keep text, logos and important image area  
at least 0.25 in. from Trim)
Binding: Perfect bound

Full Page Full Bleed	 8.5"	 x	 11.125"
Full Page No Bleed	 7.625"	 x	 10.125"
2/3 Page Vertical	 4.875"	 x	 10.125"
2/3 Page Horizontal	 7.25"	 x	 7.25"
1/2 Page Vertical	 3.5"	 x	 10.125"
1/2 Page Horizontal	 7.25"	 x	 5"
1/3 Page Vertical	 2.25"	 x	 10.125"
1/3 Page Horizontal	 4.75"	 x	 5"
1/4 Page	 3.625"	 x	 5"
Product Showcase	 3.625" 	 x 	 2"

	 Inches	 Inches
Ad Sizes	 Wide	 Deep

DIGITAL ADVERTISING  
SPECIFICATIONS & REQUIREMENTS
Banner size: 350x250 pixels
File format: JPG or GIF (may be animated)
Advertiser must specify start date. From  
selected date, quarterly placements will appear  
for 90 consecutive days; annual placements will  
appear for 365 consecutive days. If no date specified,  
ad will be posted on receipt of file.
Ad files due 5 business days prior to start date. 
Clickthrough URL must be provided with file.



GUIDELINES AND REQUIREMENTS
All advertising content is subject to review by  
ITA staff. Review may include requests for  
samples or additional information about products 
advertised. Contact your representative with any 
specific questions about ITA advertising content 
guidelines or review processes.

AD DESIGN 
Ad design services are available at a rate of  
$75 per hour.

AD SUBMISSIONS
Files 10MB or smaller may be emailed to 
itajournalads@gmail.com.  Files larger than 10MB 
contact itajournalads@gmail.com for optional 
methods of file transfer.

A COLOR PROOF PRINTED AT 100% WITH 
REGISTRATION MARKS AND COLOR BARS 
MUST ACCOMPANY ALL NEW COLOR ADS. For 
contact color: Kodak approval, FinalProof, Match/
Print or other SWOP-certified color proof. View 
specifications online at swop.org. The publisher will 
not be held responsible for color running incorrectly if 
a color proof is not submitted by the advertiser. Failure 
to follow these guidelines may require additional 
time and charges and/or sacrifice reproduction 
predictability.

Color match cannot be guaranteed without a high-
resolution color proof. The publisher is not responsible 
for the final reproductive quality of any materials 
provided that do not meet the defined specifications  
of the publication.
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ADVERTISING SPECIFICATIONS 
AND REQUIREMENTS

CONTACT
Alex Handley – ITA Journal Ad Manager
cell: 615-638-2542
Email ad submissions: itajournalads@gmail.com

ACCEPTABLE FILE FORMAT 
•	 Please supply a hi-res print-ready PDF/X-1a file. 
•	 View specifications at swop.org or adobe.com (search on PDF/X compliance). 
•	 All fonts must be outlined or embedded. 
•	 All images must be 300 dpi. 
•	 Crop marks and color bars should be outside of printable area (0.125 offset). 
•	 Only one ad page per PDF document.

COLOR
•	 Color ads must use CMYK process color only. All colors must be converted to 

CMYK process color format. No RGB, LAB, Pantone or Spot colors will  
be accepted. 

•	 Ink density not to exceed 300%.
•	 B&W ads should use black only (not 4-color); images should be grayscale.
•	 Black text 12 pt. or smaller should be black only.  

(C = 0%, M = 0%, Y = 0%, K = 100%)




